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The Marketing & Communications Assistant will support the delivery of clear, engaging, 
and consistent communications across the Aletheia Academies Trust and its 16 member 
academies. This role involves assisting with both internal and external communications, 
managing digital channels, creating compelling content, and supporting marketing 
activities that reflect the Trust’s values, vision, and mission.  

The postholder will play a key role in helping the Trust maintain a strong and cohesive 
presence, ensuring messages reach staff, students, parents, and the wider community 
effectively. 

Marketing & Communications Assistant 

Gravesham, Medway & Sevenoaks

Permanent 

37 hours per week, 39 weeks per year 

Marketing & Communications Officer 

AAT D (£23,005 - £24,155)

Local Government Pension Scheme 



 
 Digital and Social Media 

• Manage day-to-day operations of Trust and academy social media accounts, 
including content creation, scheduling, and engagement with followers. 

• Maintain sustained engagement with stakeholders across social media channels. 

• Support website content management, ensuring information is accurate, up-to-
date, and well-presented in line with branding guidelines. 

Content Creation and Marketing Support 

• Assist in producing high-quality marketing materials, including newsletters, 
promotional literature and digital content. 

• Cover and report on Trust events and activities, preparing new stories and other 
materials for publication. 

• Regularly attend Trust academies to capture photographs and videos to support 
digital and printed communications. 

• Collaborate with the Trust Management Board, Executive Team and Marketing & 
Communications team and external providers to produce promotional materials. 

Recruitment and Internal Communications 

• Share Trust recruitment vacancies across social media and website channels. 

• Produce and distribute bi-weekly staff newsletters and other internal 
communications. 



  
 
  

General Responsibilities 

• Build and maintain positive working relationships with colleagues across the Trust. 

• Work toward achieving Trust objectives and personal performance targets. 

• Comply with GDPR and Data Protection policies at all times. 

• Adhere to Trust policies and procedures. 

• Take responsibility for personal Health and Safety. 

Note: This job description is not exhaustive and may be modified in consultation with the post-
holder to reflect the changing needs of the school and Trust. 

 

Events and General Support  

• Provide support for events, including occasional out-of-hours activities. 

• Contribute to the implementation of the Trust-wide digital marketing and 
communications strategy. 

• Collaborate with the People and Culture team to drive wellbeing and Staff Voice 
initiatives across the Trust 



	

Qualifications and Experience 

• Knowledge and expertise in digital marketing and communications 

• High-quality written communication skills to write and proof-read 
effectively 

• Ability to use social media analytics tools (e.g. Meta, Google Analytics, 
Mailchimp, etc.) to measure engagement and improve performance 

• Skills in editing a CMS website, particularly Wordpress 

• Exposure to working on news articles and press releases 

• Managing social media advertising accounts 

• Confidently plans, shoots, and produces photography and videography 
content, ensuring high-quality results ready for posting. 

• Proficiency in Adobe Creative Suite (e.g. Photoshop, Illustrator, Premiere 
Pro) to design and produce high-quality marketing materials 

• Basic knowledge of SEO principles for web and content optimization 

• Full UK driving licence and access to own vehicle 

•  
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Professional & Personal Attributes 
 
• Excellent attention to detail and commitment to accuracy and quality 

• Strong organisational and time-management skills, with the ability to manage 
multiple tasks and deadlines effectively.  

• Ability to work both independently and as part of a team, demonstrating 
initiative while contributing positively to team objectives. 

• Proactive, creative and solutions-focused approach to communications 
challenges 

•  Adaptable and resilient, with the ability to respond positively to changing 
priorities and emerging communication needs. 

• Strong interpersonal skills with the confidence to engage with a wide range of 
stakeholders 

• Commitment to continuous professional development in digital 
communications 

• To show an interest in the ethos, mission and values of the Trust and 
demonstrate this is all work activities.  
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School Visit Dates: 
Thursday 7th 
September  
Thursday 14th 
September  
 

 



 
 
 


